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Abstract

This redesigning of brand identity and packaging is aimed at rebranding an existing design
or brand with aim of creating a design that would be based on the known theory, and hopefully, it
could be a reference and lesson regarding the branding and packaging of a product that would
attract many consumers. This design is based on a graphic design theory, visual communication,
communication on social media, brand identity, and theories on the design or logo. According to
a survey and observation of the client, it could be concluded that there should be a change in the
color, logo, and packaging that would suit the client him/herself. Upon the agreement made by the
client on the change of the brand, the r. en be made according to the clauses
made. The redesign was made by Illustrator and Adobe Photoshop.
Apart from the logo design an i ing on the media promotion that
utilized feeds in social medi justi ffectiveness of today’s trend.




