ABSTRAK

Pemasaran merupakan seni dalam melakukan penjualan suatu produk dengan
mengidentifikasikan pemenuhan kebutuhan pelanggan. Sementara itu, jasa merupakan
kegiatan yang dapat memenuhi kebutuhan konsumen, namun tidak memiliki wujud. Jasa
memiliki 7 elemen dalam strategi pemasarannya, diantaranya adalah product,process, place,
promotion, physical evidence, people dan process yang dikendalikan dengan menggunakan
bauran pemasarandengan tujuan efektivitas kegiatan pemasaran jasa. Dari sekian banyak
contoh kegiatan usaha jasa, salah satunya adalah kedai kopi. Tercatat jumlah kedai kopi di
Indonesia yang hanya ada 1.000 pada tahun 2013, berkembang pesat dan mencapai angka 2.950

kedai pada tahun 2019. Hal ini menang aryang dimiliki bidang tersebut di masa

serta tinjauan literatur. .yang didapatkan ialh product berupa pelayanan penyajian
speciality product yaitu
perantara) dan pemilihan harga ; penetrasi pasar yang membuat harganya lebih
murah dari rata-rata harga pesaingnya. Bauran promosi yang dijalankan ialah advertising, sales
promotion dan word of mouth, dengan memanfaatkan physical evidence sebagai message

creating medium, memiliki 7 karyawan dan cenderung melakukan people processing
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ABSTRACT

Marketing is an art in selling a product through an identification of costumer’s
needs. A service is an activity that could fulfill the consumer’s needs, but it does not have a
form. The service has 7 elements in its marketing strategy, those are product, process, place,
promotion, physical evidence, people, and process. Those are controlled by marketing mix with
the aim of an efficient service marketing activity. Of all business activities, coffee shop is the
one that would be discussed in this occasion. There were only 1.000 coffee shops in Indonesia,
in 2013. The number soared, reaching 2.950 in 2019. This indicates a huge potential that the
coffee shop has in the future, which also means more competitors. Selatan Kopi is a coffee shop

that has a homie concept, which was built in 2018. This coffee shop struggles with its

competitors. Therefore, the writer con p.identify the marketing mix held by

Selatan Kopi. The type of data that were collected were gualitative data, that described the

implementation of marketing mi i I. \ techniques were observation,

interview, and literature iew. indi duct was in a form of service,

a specialty product, ith a zero-level channel of

marketing. The price method, making the product

cheaper than the ave A
.

advertising, sales promc d word of mouth, benefitting the physical evidence as the

and.it tended do people processing.

message creating medium, B g 7.employees and
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