INTENSITY OF REPURCHASE OF MADAM GIE COSMETIC PRODUCTS
BASED ON CONSUMER PERSPECTIVE (ESPECIALLY BEAUTY
VLOGGER IN BANDUNG CITY)
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Aas 1o significant efect on s repurch ion of Madam Gie's ic producs. On the osker
Aand, product quality kas an fluesce on reparchase i Affecs posinively and influessial weans
prodect guality kas a sipaificans effect on epurchase inseation.
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RESEARCH BACKGROUND
Wi de develop of sd nd techaclogy, the needs and desires of consumers also
MTobenNcmbo-menthdmd p soed 2 wad d
Bedanvior. A ng o Kotler and Keller (2016: 151) C beh deserides o

Muﬁamhnn«-&nmmu-g.
muamummmmmmmmmmwum
the app 10 e &
l’behehm-mamynmuylszohnwndbymcukd-Mwy
d hasing Modern life & often followed by a Lfsayle than always Solbows the times o
mmmmmmmom.mummnmmuuwm
buy & product also coloes @ person'’s T pattem. A ng % Aaker (2015 9) Heand s o
dmmdmmﬁ(m;nmmamwm&mnmd
identifying the goods or serviees of o particalar seller o group of sellers, thereby making it easier 10
differentiane poods mad services from competiions. These brusds compete in She minds of coswaners 10

be the best. An establishod beaad b5 wually wed as o symbol as o ful prodect, so that bend
oquity also affects the | comd of Albough Suere we masy similar prodects
ceroalating s e market, especially petang peoducts, it will all depend os e consusser’s equity in
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the trand. Thes secans that of & 4 by about e brusd they believe s e the
brand personality in the susds of bee ger. Brand equity is a consamer's sotal
perecption of & beand Bt cam be Soemead through informatson either Som fends’ opesions o ther van
experionces. This messs that 1f consumers usderstasd coerectly about the brasd they believe s then
the beand perscsality in the muesds of b e, Brand oquity s a consumer’s total
perception of 4 brand dat cas be Sormed through sformanon ather Som flsends’ opmions or theis own
apmmmummmullcmmhﬁ-dmuqnbumch-dmeybdmemm
the bemnd perscsality in the musds of nger. Brand ogquity s a cossamer's sotal
perception of & brand Sat cas be Soemed through information either Soe frends’ opnions of their ows
cxperiences. I comsumers have & good pereeption of the brand, it can influence the fematson of

product cholces 1o be puschaned, which &= turs will fore & positive atstude which & tas will
P . 1.

This consamer desire should be copoared by producers as mach o possible to be wsad o o
ek W always svgeove e prod of issue new products. AT this tese, business people are
peting to creute prod Asmong other beauty peodects o can be called cosmetics. Cossnetics s 2
product that offers Se neods and deswres of w ok b ful and S
buying meses that are mdirectly buying beauty s well. Each cosmetic bas
different uses and benefits is meeting the seads and desires of Thereki are
required to always be caseful in choosing cosmetics @ onder 10 et maximue satisfhction.

In Ind the B 5 growing from tme to tme Local cosmetics in
Iadoncsia are incrcasesgly wog msd beauty womes are choosseg prodects accaeding o
what they want sad neod. The total female population of 133.54 sillica people sakes badonesia a very
proausing market foe The prodects offered aleo vary thoen skiscare, Bodycare, 10
mwmmmmmanm B domestic cosmetic market i 2018 rose 2%
or four tewes the satiosal cconomic growth in 2017 The wesd for the cosmeta markes growth
continues 10 this day. which ot year grew 9% compared to the same period e previows year.
Usfortunately. e increase was not fully cagoyed by local peoducers. Measwhile, the Centrad Staistics
Agescy relemed data ca the smgon value of cosmnctics ssd sodlet oquipment, Including beauty
oquipment, skis-care, samcure'padicure, up W USS22.674 million (exchange rae of Rp. 14500 =
srousd Rp. 329 inillics ). This cas be seen = tabde 1.1 below:

TABLE 11
Prediction of Growth in Cesmetics Market Valee in ludogesia 20102023
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BHacead om tabde 1.0, 0 com be sevs tha dis amoun! increseed by slso 3P compamad o e
value of cormetic mpons i 2006 which reconded o figore of USS 17545 million {Rp2. 54 willion). The
Cesaral Stardics Agency said @l the imper vabes of Beaury prodi halt care
mmﬂm&:uumulylﬂl!pﬂmwuﬁ#!lzm-umnﬁ‘!l?Pi
compared 1o the previous year. The resulis of the analy deed by Worldpenel bed shore
thit e loyalty of lnd i low, Dy no swinch brasals fior Bemer prodiests nend
tix bz highesr than the percestage 1o be kyal wo o pastecular brand.

The bebaveoe of the cogmets: Semket that like w changes bamnds (easd swilching) is driven
by it lizast BE% of consuseers = Indoncda who preler 0 expenmses with df flevent brasds Sor the sese
product. The occurnasoe off brand swinching & sspporad by the globalizason of mfrmation networks,
s that catalogs of informarsen o an fem can be obtained csily, bod foms mas sedi and decironie
dvertisemests o well ax de imerset. O i Bl wikach 1 an i

g L] pee in createg products wisk the sdv @ d by the pany
mmw Hum&rlumﬁrﬂgnmmulnulhmdhnnﬁﬂrmyﬂcmn
choices. This cas be ses = mble 1.2 below:

TABLE 1.2
Logal Make L' Brafds in Indonesia

1Y
One of de Brands frvored by Ind wosteen & Madam Gz © wlach b
& product sl by S amis Glaclls A Masisies Cile: 15 a product Sl Eovids &
wide range of the best prodects for all people. This produat is in d d by makeup lovers b of

irs affordable price. Ahhowgh S price is effordable, Madam Gie's product has been segiscned with
HPOM. S0 it o6 comain that e prodect s safe o use. This brand i different from othe wmss’
cosmetecs, which wre usmlly proced ar de upper middle class. Owrresaly, Madam Gie s claimed as o
local cosmette brand with S most types of products. [ neach is wide bocsse it com be fiesd in e-
commerce, cosmelie stores and dreg sores. Muodess Giee oo received good tesnssonials o the
publaz, Bor evample a by viogger nissed Tasye Faresyn In her poepsbe video, Tesya teas Madam
(aie's prodects in terms of the duwrabiliny of S make-up she uses Asd the resslts are very smtisfying

s the products are dered mesgemive, bul the derabiliny of the makesp s comrgarable 1o

innernational brands.

LITERATURE REVIEW

Price

Price is iy that Beii & 1 o v value that mist be gves o S seller for offering
d -ﬂ'ﬂ'\-leﬂ hased By w A digg o Kol and Kells in Herviesa sl Anik,

mlu;upuml pluukmmufwwyhll:dmgﬁspﬂuummdukw
with anotier explanstion the price 15 S sem of all values previded by de seller for customses w
benefit and benefie fhom the sdler or use o prodes o service thet hes been recenved Som e
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enckange of prices with prodics of serviocs. Prios bave seversl sdicaion, namdy price affordabiliny,
prece comsrstency with product qeality, prce comgetilvvencs, and proe y with the benefin
ol e prodiict oF servios provaded.

Product quality
Accordisg o Kotler (2019). stabes prodect qeality as & complete feamre St has the charseteristics of @
preduct of service in scoondascs with S nosds that oossumers are looksg for. Product geality &
knowiedge aboet the vabee of & product of service e can debeguish the preducts of ene company
Erom anoler. The value of the proden of service provided, the buyer can foous on several prodects
il com amrect beryers froms comg with the preducts affered by the seller by offering de best
qualiry, pesfoemance, snd Enovation Som the quality of the peofucts sobd | Lupivoadi end Hamdan,
2019). There are five =8 ding e (e Sud 20Ky mamedy the laege varety of
prodicts offered, @ derability of & product, product quality i aocordance with consuser demasd,

princal wsaf e i g

Hepurehase nicmtion

Thee pepurch s an individuals i 0 reperchise the apy dl service from de
s company, kg ino he cument nd that may oo {Heller et
al in Bhasyar, 2008). Acconding b Ferndimssd i Ain and B {201 5), reperch can
be mwcasired thiough several d 1y I I il
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1. HI - Price has a parsal effoct ca the repurch of Madam Gie's
produces.

2 : Product qualary Bas & pertial effect oe the repurchase intention of Madess Gie's
comnetic products,

i W * Prace ssd Product Qualay have a 1 effect on B reparch of

Mo Gie's cosanetic products.

RESEARCH METHODOLOGY

The method wsed in e rescarch o descriptive and venti chod. The descrg
method aums to make a acveal and description of the facts. dharactenistics and
L= b the piy dicd. While the venith ethod Is wsed 1o re the
results of previcus studies with the aim of verifylag the wuth of the rescand resddin. According o
Sugiyno {2019:126) popul 1529 | e g off obyects or subyects that have
cetain g and charsctertstics set by chers 10 be studied and hen daon conchsions.
According 10 Sugiyono (2019:127) the sample is part of the number and characteristics p d by
the popul The populs of respondents i Bis study were mosely teenagers stadents wisike
rest d of and infh with the techmagee of & g the ber of
tes using the Accidental Quota Samplesg method which obained 75 respoadents while e data

m & used the rand 1 thod

Table 3.1
Respeadents By Geader

Woeanus & S0

Gender M 15 20

The uable above describes the results of respondents tased ca gender wilh & total of 75 respondents
studied, 60 people (B0%) of whom are women who e Madam Gie prodects and 15 people (20%) of
whom are mes who use Madam Gie prodocts. This can be sald % be resscasble because women are
more macrested and want 1o ry new prodects fhom & peodact.
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Tabde 3.2

VEurs

2123

Age years 35 | odeeT

5
years 15 [0z
ol

Thee rable above describes the resuhs of respossdeses Based on age, with & sotal of 75 respondems being
siudied. Mo of the respondenis aged I1-25 vears were 35 people (8567%) the second highest
Sreguency was 1520 years old s many & 29 people (3333%), and e pespondents were @ laast 26-30
peass old s may as 15 posple {20 %) This can be sl oo be neisosable Booiee al e age of 2123
years ks the age level whese wosten fiessl they wast e bemanily Semeelves using sake e

Tahle 3.3
Hespondents by (hocupaties

The walle above describes the resuhs of resposadeses Bused on age, with & sotal of 75 respondems being
siudied. Mo of @ respoidents worked as o Infbascer s 45 people (B0 e second highest
Eeguency wisked i s % b 20 peple { 2ET), and B lona Fegondans o o aeleas i 10
peopile (13 33% ) This can be said i be peasonable bezasse o s for siudents becoese baucally Madam
Ciie's product B Sl foer stud

-
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The: mable above describes de pesults of respossdonts based on oo, with & 1tal of 75 segondents
being smdied. Mot respondents cam less tan Bp 2000000 & sany as 1} people [4667%), the
sevond Biphen frequesey cams Rp 2,000,000 — & 000,00 as sany as 25 panple (33330 the third
highest frequesey coms Rp S000000 — VLGN &5 many as 35 pecple (15350 and the
pesposdent a1 lessl carsing maore than Rp. VL0000 e sary as § peaple (6067%). This con be said
iy be seasimabile bevause the sellig price of Madess Cie's products i affordable and swel oosssmis
with high income prefer 1o buy this prodect.

Tahde 3.5

K s Based o Parehase Fr

The ke wbove describes the pesults of respondents bassd on S Bequency of percees, with & pol
of 73 resposdests being svadied. Mist of the respondenis with a punchase lreguency of 3-8 lmes as
many i 50 people (ARATHEL the secomd Mahed (requency with & perchase lreg of mose than &
s b6 mey a5 20 poople of (20.6TP6, and e lew respoadeats with a frequency of less than 3
s a5 My & S poople G0G6TH. This can be sl 10 be reasonable becaise basically wosten,
poclally in Bandeng, fel lke always irying new profacts ad thee ane masy comgstitons S
Mladam Gii's products, one example & Marshwillow.
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(LIRS B L
The Infuence 0 Prices For Purchase D7 Madass O O osmetic Products In Bandusg iy

i

This secuion will describe descoiprively the recaginel of ind % in price bies tha
consumer dectsioss o perchase mades ge o that have been peocesed throsgh
questionsaine: Sl have boen dissibued | Iy, @ following 1able is the resull of S analysis

seconing 1o e nenels of e e en e

Tahle 36
Hecapiiulation of Indicitors in Price Variables

L] Ave Madesn (ne's poodects alfordale? 3oy ]l}
2| ke e of Miadam Cress prodnels in line wilk your e pecalions 114 ]E'
3] s mhe gt o Mladam Cree’s products in sceordance with the qualing™ I’ Mot ssuhle
3 Ase e prices and qualay of Madess Gie's prodecs = lees with wha = ET] In
| offered™ awcor dance
5| ks ok penice of Misdam Crec’s products cheaper thes other prodece” k] mc:L&
5 Aure Moo Ciie's prod able 1o competz md m 1 with the 118 In
| abadity or perchasing powe of She people™ aceordance
| Vil the pice of the product Som Madam G s @ sconlece wil S T In
| benefits dhar | get. aoor dance
g | Ae e prodecas from Madam Gie suitable Sor your s fype eves w7 | ma i

) mii they are alfordable’

Thee pesuhs of dee smalysis are based on dhe ieble above, whese the mble s de resull of reseanch
questionsaines that Bave been desanbuied o pesposadests in thes study, The Bighest soore of 318 om e
resuhs of the recapimulanon of lsdcaiors in Price Varubles, Mades Gic's prodeces are able to compes
sl in accopdance with S abilivy or purchasing power of e people while the kewest score 15 273
shiws that the gualey of Madess Gic's prodices 1S nol commeniEee with the selling price

lnfieaes OF Prodeet Qaality For Purchase O Mada Che O ic P I Hamdung Ciry
This secton describes deseripively the recapaulation of inScaters = product gualiy varisbles S

ik s & 1o purchase Ren e cosmnctic prodes tha have bes precsssed
thnsugh peevioily distribsted qusnosnases. the following ble o fe resal of e analvils poconfing
i the resulis of the questionsaine.

Tahle 3.7
Ricapitulation of |adieatons i Prodect Chuslbn W aribc

1| Do Moo Giie prosducts only peoduc: Beauly prodectsT 307 In
2| 1 el Mldaim Gid's peadiscls are vaned. ETT] i Beciadics
3 | b e dderabiliry of Madas Gie's prodisets in line with what is 317 i Beciadics
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alfered™

4 | Thee il licy of Madoss Gie's products s very good 74 Dot skl

5 | Mladims Cae's product qualaty is iy Woskd cipost. 111 [ ———

B Eow Madam Ciue's prod, Fealipe i o 1 i I8 s mat i

i aics Witk

7 | Duoxs Madamn Gic's packigng alrac cosslimers” anenbios” Wy Mo swisahle
s i packaging of Madam Cee"s products ey 1o cry

3| amywhese? ns Mol samble
Arordeg o experende, in erms of qealivg, 0 s very good

W | eves dough the price s affordable. i Mot sanahle
T qquialiny o products eoss Melss Cie providal o

o OIS S amadl di flepent Eom S =l e —

The pesuliz of S msalyeis are bised on e able above, whene the mble = e resull ol research
questionsaires that kave bers deanbaned o respondests in this spady. The Baghea seore of 317 shows
i e darability quality of Madsm Coe's prodics i@ compiralle w e offevad, wiids the lowea
seore is of 160 Bus s bevwire madem e profucts n realisg consumer desand we nol o
secondesce with whal consuseers wanl.

Thie EMevst 00 B paare s s 1 ilinn Fer Purebase U Msdam Cie O lic Frodueis |

Ha mbun g Oy

This secton will deseribe deseripively the Recapimlaven of Indscavss & Reperchase lmienton
Vanisbles tha influemncs conseseer docisioes o purchase Modam Tie cosectic prodects thar have been
procekied theough guastnnsires that have been dianbuted previcusly, the followisg uble is the resuh
of e analysis acceeding s the pesulis of the questonnaire.

Table L8
R inulatian of lad % i Repurchise Inbentisa Variahles
|| B ikl i pepriscleesg Madaim Ges products. 124 | In moeondemss
2 | 1 wall repurchace Madem (oe's products wiss they e sed up 315 | In s
3 1 woild pecomimend Madim Coe's prodacs 1o my nends whoe hevent Wiy ot i
il thess wer
g | D oot o relerence to Muden Gie's peodect from e advertisemest 308 | e sesondesse

5 | Are e prodects prodeced by Madasg Gie in line with poople's sis? | age Mia smitable

I Eay ofuroon, Madam G producs use oslor felerenoss Sl match
b | consumer lasiss 289 Mo maable

7 | Have o always looked for slormaton sbom Madam Tne’s prodects 307 In i
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than you are mcresied in?

42 Mot wanable

g |1 mm qu.hng i mlrmabion 0o support the posinve gualiies of
Pelindiomn ile's prodecss

Thee pesulis of S malyas are based on e iabe above, where the @bl = @ resull of research
qusslionEaings that have bevs daribimed 1o respondents in s snady. The highest soore of 324 Sai can

d thar Mlasdam e predue users will consider salosg repem purchase wile the lowest score of
2ED Thes shiows that Magas Cae oo s ol exadiily 8w Fiends who have nol
ried Madam Cre's products.

Muliiple Regression Test
Tahle 4.1
Miiltiple Hegrowiss Tes Hesilts
o MMiciciisa
Pedondz] Unsmsdeardized Coslleimis | Sundandeesd T Sig.
Coelficiess
B Spdl Ervor Blaa
LE 19,473 357K 4.3 AN
1 Price o4 s s 4% L
Prodecy graaliny .} o7y And 4.4 DN
& Dependent Vanabh pUrChise &
Bl on the mhle abowe, dee fioll ks ol d

¥ o= I9ATE = BEX] + 03ZaX2

Uscllicient of Determination Analysis

Kl =gl x [N
R
Eedepeadenn Variable K
Price {3i] LT
Proct gasality (X3 [

BHassd on the whle above, 8 can be concluded thar

1. Prce CosfTiceem X1 w0 Reprarchase Imennon s 50.27%
I Prodest Qealay Coetlicient [ Xa) on Bepusciase Ineston of (U
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Basod on the results of SPSS cutpue, ®e R square vadee s 0.217 or 21. 7% So Simuokancously the
effect of Prace (X)) aad Praduct Qualay (X)) oo Repurchase Intennon (Y) on Madam Gue's peodects

together &5 21. 7% Whike e 2 T83% s infd d by other vanable not examined = this
study.
T-test Result
Table 4.2
Hypethesis Test Results Partislly Variable Price and Product Quality e Reparchase lateation
Coeflicientss
Modcl Unstaededized Coclieionts | Stndarazed T St
Cectliciean
B Sud Ervoe Hea
TConstast) 19,473 3978 as 00|
Price 014 05 016 148 2
Producs guality 326 073 A6t 4446 000
% Dependent Varables Repurchase )

¥ ¥

Hased ca the table above, S 1 uable is stsed at 1.9935. It meses

1. The value of t coust at the pace (X, ) s smaller than 1 table (1 count < 1 iable, 0.14% < 1.9935) This
means Bat H, b sccopted sed H, s sepctod SoPrice has 5o significant effect on S repurchise
imention of Madum Gie's cosmetic prodects.

The value of t count oo prodect guality (X;) &5 greater thas ¢ table (1 count > t e, 4436 >
1.9935), This messs that H, s rejocted asd Hy b accepted. Sofrodoct quality atfects e

)

perch (Repurchase | cn) of Madam Gie's cosmetic prodects.
Simultascous Hypathess Test
Table 4.3
Hypothesis Test Results Simultsncoudy Variable Price and Product Quality Agsinst Reporchase
lutcntion
ANOVAL
Maoded Sum of Squwres &f Maan Square F Sig
Regresion 153.951 2 76,97 997 L00b
1 Resadeal 55838 n 7720
Total 705,787 74

& Dependent Visiahle: Repurchase b
b Predictors (Comsaant), Product Quality, Prace

Hased on e table sbove, it con be determined e value of Fuable using df1, di2 with the resal of
Frable of 3.13. That way Fusble < Fosunt = 9971 This messs dat H, is rejecied and H; s acceptod
S0, Prace (X,) s Product Quality {X:) together have 2 significant effect oo Repurchase Intention (Y).
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CONCLUSIONS AND SUGGESTIONS
s goneral, based on the discussion and results above. it com be conchadod thar

1. The prsce of the product has as influence ca the w hase. Affect posatively and
nfluence by 21.7% asd panallyH, is accepied asd H, htqeud SoPrice has no significant
eflaamlbc ch of Mad: Clr!s prod Rmhnnoe&dm

caticas besause husscally ladonssias people., cspecially Bandusg
Wmdupuymwmmm

2 Product quadity has an infly Affect posimively sad infleence by
21.7% Asd pestiaily H, is re) -ﬂH~ ,‘WMMM&
cpurch (Reperchase 1 ) of Madam Gie's i Prodect
quality his s effect ca repurch b prod: quhvumeo(lhemlu
creating cusioaner loyalry.

i ramdmmmhng\UWQnmdypmhuMmdmhhnmw
effect o Be able of rep o of 21.7%. Oa Be oler hand 783% is
mnfluencod by other factors that are not included in e varubles tested. Hoe & rejected and Hi
5 accepied. Se, Price (X,) and Prodect Quality (X:) wgether have a sigmificant effect co
lqumh-:hnuk-n‘ll'meud duct qualary sogether have a signifh eflfect on

Bese two variebles can Aot cusiesers % repurchse

Intestice.
SUGGESTION
Suggestions Bat we can gve 10 Madam Gie based cn the results of the above dats peocessing are:
L Mades Gie's prod: Mml-nmnnﬂu&&pnoe
2 To atract cossumers 30 be loyal 10 Madam Gae's P [ should be
camed cut acconding 10 Caslomes tastes.
3 In add Madass Gae's docts mist be sble w provide advantages tha other

mlummmpuuubummu*byhnm;wymm's.pm
with & multifuncuonal coscept such as 3isl can be wsod o Mgk, Bush, and eye dadow.
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Jumal SWOT, Vel Wii, Na. 1.

Suraputra, LM.W.. dan | Gede K.W. 2017, Pengarul Gave Hidp Terhadap Mar Pembeltan
Sepeda Moror Sport Monds Yang Dimediac eh Skap. E-Jomal Mamajemen, Val.
. MNa. 1.

Wiliamo, M. dan Hanjaya. 20017, Pesgaruh Pysionl Envirowmen Teradap  Customer
Smugacnon Yang Membovnk Bebawora! Imtewnow I Domd Dell Remaurom
Swrabaya: Aplkas Skaly Pengulnan inescape. Jurmal Hospitality dan Manajemen

Jam.

Westara, P & Tambwas M. {20190, 1TH) |ntemanona] Toorisn snd Hosganaliry bosrnal The Effast of
Price and Produel Quslity Towssds © Satisftion and Cy Lewyalry oe Maders
Hanik. Imerranonal Toerism and Boespialicg keurmal, 2§13, 1-9.
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