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ABSTRAK

Penyakit kardiovaskular masih menjadi ancaman dunia (global threat) dan
merupakan penyakit yang berperan utama sebagai penyebab kematian nomor satu di

seluruh dunia. Data Organisasi Keseha A/HO) menyebutkan, lebih dari 17

juta populasi dunia.

Hasna Medika : e i g Kesehatan khususnya
kesehatan jantung me s Sahanya dengan membuka
Klinik Hasha Medi i

Medika Madyopuro di Malang, Jawe U yang ditinjau berdasarkan lokasi, situasi
pasar, marketing plan, internal perusahaan, perencanaan operasional dan perencanaan
keuangan.

Analisa dibuat dengan menggunakan pendekatan dari performa Klinik Hasna
Medika yang telah berdiri sebelumnya yang disertai dengan data-data yang di ambil
dari lapangan maupun dari internal perusahaan dan mengacu dari peraturan-peraturan
pemerintah yang ada.
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ABSTRACT

Cardiovascular disease is still a global threat and is a disease that plays a major
role as the number one cause of death worldwide. The data from the World Health

Organization (WHO) states, more than ion_people in the world die from blood

and vessel disease. Meanwhile i [AIDS, malaria, and TBC have
hea

tor, mainly on the heart
issue, plans to devel i ini a Medika Madyapuro in

Malang, East Java, dealing with heart disease
with various servic per equipment and medical
staff.

This business p imed at identifying the eligibility of Klinik Hasna Medika

is reviewed based on the location,

Madyapuro business in ast Java, w

market condition, marketing p ompany, operational plan, and financial
plan.

The analysis was made by using an approach from the Klinik Hasna Medika
performance which was stood before, and it was accompanied by the data obtained
both from the field and internal company, and it was referred from the existing rules of
the government.
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