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ABSTRACT
This research explores the marketing strategy development for JACAL.CO, a ginger-
based powdered beverage produced by PT Agriutama Mandiri Indonesia Jaya, targeting
the German market. The increasing consumer preference for healthy and sustainable
products highlights the potential of ginger beverages in Europe. This study examines the
market potential, challenges, and strategic entry points for JACAL.CO in Germany. A
qualitative research approach, including literature reviews, market analysis, and case
studies, is employed to gain insights into market dynamics, consumer preferences, and
competitive positioning. Findings indicate that while Germany presents a growing
demand for organic and sustainable products, challenges such as regulatory compliance,
brand awareness, and logistics costs must be addressed. Implementing a digital
marketing strategy, obtaining necessary certifications, and collaborating with local
distributors are crucial steps for succe enetration. The study concludes that
JACAL.CO has strong market p igns with consumer preferences
and regulatory requirement




