ABSTRAK

Perkembangan industri fashion di kalangan anak muda mendorong banyak
brand lokal untuk membangun identitas merek yang kuat dan menarik. Twentyeight
merupakan brand clothing lokal yang berfokus pada gaya kasual dan streetwear
yang menyasar generasi muda dengan karakter aktif, ekspresif, dan modern.
Penelitian dan perancangan ini bertujuan untuk menghasilkan sebuah video
promosi yang mampu memperkenalkan brand Twentyeight secara visual dan

komunikatif kepada targe mbuatan video melalui tahapan

pra-produksi, prod \ engan pendekatan visual

sosial seperti IR Ktok. I Inl diharapkan dapat menarik

minat konsumer € entyeight ini, serta memperkuat
positioning eight di
Kata Kunci : Vide : hing, Twentyeight, Fashion Lokal,

Media Sosial.



ABSTRACT

The development of the fashion industry among young people has encouraged many
local brands to build a strong and appealing brand identity. Twentyeight is a local
clothing brand that focuses on casual and streetwear styles, targeting young
generations with active, expressive, and modern characters.

This research and design project aims to produce a promotional video that visually

and communicatively introduces the Twentyeight brand to its target audience. The

media platforms's 3 and . Thispromotional video is expected
to attract ne ' yeight brand and strengthen its
positioning i
Keywords: Promo ing- Brand, Twentyeight, Local Fashion,

Social Media.



