PENGARUH STORE ATMOSPHERE DAN LOKASI TERHADAP
KEPUTUSAN PEMBELIAN KONSUMEN PADA CONTOU COFFEE
BANDUNG

ABSTRAK

Saat ini, menjamurnya coffee shop di berbagai sudut Kota Bandung telah
menjadi hal yang lumrah. Mulai dari coffee shop kecil dengan suasana yang
nyaman hingga gerai coffee shop modern dengan ide unik, semuanya berlomba-
lomba untuk memanjakan lidah para pengunjung. Karena memiliki pasar yang luas,
coffee shop di Kota Bandung masih diminati dan diperkirakan akan terus

berkembang. Dilihat dari jum yang besar, bisnis ini masih

remaja hingga dewasa. elitian ini j ntuk mengetahui bagaimana
pengaruh menge h 1 Terhadap Keputusan Pembelian
Pada Contou Co . Je elitian ini kuantitatif dengan metode
atif dengan jumlah sampel
sebanyak 100
observasi sert

kuesioner, wawancara, dan
si 26. Hasil pengolahan data
penelitian me , ik sccara, il ultan maupun parsial, Store
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THE INFLUENCE OF STORE ATMOSPHERE AND LOCATION ON
CONSUMER PURCHASE DECISIONS AT CONTOU COFFEE BANDUNG

ABSTRACT

Nowadays, the proliferation of coffee shops in various corners of Bandung
City has become commonplace. Starting from small coffee shops with a comfortable
atmosphere to modern coffee shops with unique ideas, all are competing to pamper
the tongues of visitors. Because it has a large market, coffee shops in Bandung City
are still in demand and are expected to continue to grow. Judging from the large
number of enthusiasts, this business is still promising for all demographics, from
the lower to the upper classes from teenagers to adults. This study aims to

determine how the mﬂuenc were and Location on Purchasing

Decisions at Contou Cq earch is quantitative with the
research method us with a sample size of 100
respondents. Data ¢ erviews, and observations
and data ana persion: 26. lts of the research data

processing sh ¢ , artially, Store Atmosphere and
Atmosphere and 1 Decisions at Contou Coffee

Bandung by 5 e ini isinfluenced by other factors outside
this study.
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