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Pengaruh Earning Per Share, Price Earning Ratio, dan Sales Growth 

Terhadap Harga Saham (Studi Kasus Pada Perusahaan Sektor Industri 

Barang Konsumsi Sub Sektor Makanan dan Minuman yang Terdaftar di 

Bursa Efek Indonesia Tahun 2013-2017) 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui bagaimana besarnya pengaruh 

secara parsial dan simultan earning per share, price earning ratio, dan  sales 

growth terhadap harga saham pada Perusahaan Sektor Industri Barang Konsumsi 

Sub Sektor Makanan dan Minuman yang Terdaftar di Bursa Efek Indonesia Tahun 

2013-2017. Sampel yang ada sebanyak 4 perusahaan dengan periode penelitian 

selama 5 tahun. Metode penelitian yang digunakan dalam penelitian ini adalah 

analisis regresi linear berganda. 

Hasil penelitian secara parsial menunjukkan bahwa earning per share dan 

price earning ratio berpengaruh terhadap harga saham, dan sales growth tidak 

berpengaruh terhadap harga saham. Secara simultan earning per share, price 

earning ratio, dan sales growth berpengaruh terhadap harga saham. Besarnya 

pengaruh earning per share, price earning ratio, dan  sales growth dalam 

memberikan kontribusi terhadap harga saham sebesar 82,6%, sedangkan sisanya 

17,4% dipengaruhi oleh variabel-variabel lain. 

 

Kata kunci : Earning Per Share, Harga Saham, Price Earning Ratio, dan 

Sales Growth 
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The Influence of Earning Per Share, Price Earning Ratio, and Sales Growth To 

Stock Price (Case Study on Consumer Goods Sector Companies Food & 

Beverages Sub Sector Listed on Indonesia Stock Exchange Period 2013-2017) 

ABSTRACT 

 

This study ains to find out how the influence of the partial and simultaneous 

earning per share, price earning ratio, and  sales growth to the prices of shares in 

the consumer goods companies food and beverages sub sector listed on Indonesia 

Stock Exchange period 2013-2017. Existing sample of 4 companies with a period 

of research for 5 years. The research method used in this research is multiple 

linear regression analysis. 

Partial research results show that earning per share and price earning ratio 

effect on stock prices, and sales growth have no effect on stock prices. 

Simultaneously show that earning per share, price earning ratio, and sales 

growth effect on stock prices. The amount of influence earning per share, price 

earning ratio, and sales growth to contribute influence on stock price is 82,6% 

while the rest of 17,4% influence by the other variable. 

 

Keywords : Earning Per Share, Price Earning Ratio, Sales Growth, and Stock 

Prices 

 

 

 

 

 

 

 

 

 

 

 


