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ABSTRACT

This study examines the effect of point of sales system in supporting the efficiency and effectiveness of inventory control.
This type of research is descriptive verification research. In this study, the unit of analysisis a retail company located
in the eastern Bandung area. Regression analysis showed that improved implementation information systems of point of
sales will increase the inventory control, and t test results showed that the information systems of point of sales has a
significant influence to inventory control.
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1. INTRODUCTION

Development and Information Technology today rezgigvery organization or company to have an infaomaystem
as a competitive resource and competitive advant&mmpetitive advantage can be achieved througherbet
productivity. Productivity can be enhanced throdlga Accounting Information Systems (AIS). Accordifjnarno
(2006,11) "Companies can create competitive adgertiarough the construction of information systéms.

Bodnar and Hopwood (2004,267), "POS (Point of Sakeshe starting point of a series of events thiditend at the
right item quickly re-entered into the inventory $@t new supplies can be sold again”. Point oeSalllows the
holding of transactions affecting the managememetzil companies.

Point of Sales system provides detailed informaabout inventory turnover, where sales data rel&ehventory
records for supplies can be processed immediapelgted at the same time, because the inventoryd®to reflect the
customer purchases. Recording of inventory is abthithrough the Point of Sales data related tonitorg control is
realized through a number of inventory records esqbrts that contain information such as the usewéntories,
inventories, and the maximum and minimum levelmeéntory.

However, the information system is not free fromalugesses. Not all transaction processes can beottedtby the

Point of Sales. In retail companies sometimes filata the system does not provide relevant datantory records are
not in accordance with the inventory taking whidguires companies to do the checking manually. tBese

companies will not be able to use data from thatpoi sale to maintain a perpetual inventory respfuit still have to
rely on manual calculations goods left on the rack.

2. ACCOUNTING INFORMATION SYSTEMS

"Accounting Information System is a collection ebources, such as human and equipment, desigcbdrge the
financial data and other data into information.’e¢®ge H. Bodnar and William S. Hopwood (2004,1).

Meanwhile, according to Stephen A. Moscove in ZBRiridwan (1998,13) "Accounting Information Systemd
component organizations that collect, classify,cpss, analyze, and communicate financial informasiod decision
making relevant to the parties outside the comgtaxoffice and investors) and internal partiesrjagers).

Accounting information system prepare the informatrequired for the external and internal partespecially the
management of the company. Ruchyat Kosasih (1992dlys that the important role of accounting infation system
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is to assist management in making decisions byigirgy a useful information as a basis in the s@ecof various
alternative actions.

Whereas La Midjan and Azhar susanto (2004,21) ar¢huet the important role of accounting informatgystems in
decision-making is to produce financial informatisgpstem for the benefit of external parties suchcaporate
shareholders, suppliers, investors, banks, taxositids and employees.

Accounting information system is an important partproviding information that will be used in deois-making
process. Accounting Information Systems arise emngtlinks between accounting and information aystewhich
consist of human resources and capital that hasporsibilities in presenting information to the guany's internal and
external parties.

According to Weber (1999, 11) the effectiveness affitiency of information systems can occur if thgstem
information in accordance with user needs. A systam be said to be efficient if the information teys fulfill the
needs of users with minimal information resourcEle effectiveness of enterprise information systdrage an
important role in the decision making process wiiile efficiency becomes very important when the poter no
longer has sufficient capacity. If workings of angauter application systems are declining, the mamemt, in this
case represents an entity, must evaluate whetbafticiency of the system is still adequate orchieeadd resources.

3. POINT OF SALESINFORMATION SYSTEMS

Computers basically just a tool used in data prgings. Bodnar and Hopwood (2004,245) divide thecessing of the
data contained in the manual system and compaigzebsystems into four main stages of data injiti, storage, data
processing and information output.

Information is important and useful for the managatncompany, for example in retail companies. Tifermation
consists of the sales transaction, total cash ,satedit sales, sales returns, total purchasestl@dtatus of the last
inventory is the scope of information is needed fetail companies. In retail firms, the largest geettage of
transactions occur in cash registers as a sellogt [in the cycle of merchandise. Development afaaitional cash
register system is essential to the point ofsSafetem that allows cash register functions as bftosales transaction
data input.

Point of sale (POS) software is software that letaiuse to calculate sales and operate the casiedrit is the
computerized cash register. Point of sale softvealés up the sales total, figures the state salgscédculates the
change back from the amount tendered, and autcaitigtiadjusts the store's inventory levels to déhé amount of
inventory sold. Agus Setyabudi, in www.retailsofidispot.com, expressed understanding of Point kfsJa a system
that supports direct sales to customers in a gttoeation, where the goods / services directlg ¢alelivered to the
customer that serves to replace the role cashteegisdding significant features such as: thetald perform tracking
sales by customer, goods, location etc, set thmodig / promotion, management of petty cash, stnekagement is
neat and credit card processing.

4. INVENTORY CONTROL

Inventories should be managed well, Marshall amin8art (2005:97) argues that stock-outs will resuloss of sales
and excess inventory will lead to greater storagg than it should. Inventory control is an extrmmportant issue,
because the amount of inventories will affect thecess of the production process and the effeassand efficiency
of the company.

Control activities undertaken must be carefullyigiesd and regularly conducted surveillance for ¢batrol to run
adequately. Currently, almost all retailers havectbnic data processing systems Point of Salesftimetions in
controlling inventories, which is an activity thatneeded in retail companies.

According to Assauri (2008:177), inventory contnals several goals, the first is to keep inventorgoid running out
that would lead to the production process stoptfesecond is to keep the inventory by the comgadstermination is
not too large so that the costs associated witbritory could be reduced , and the last is to atheédpurchase of raw
materials on a small scale. So, in order to achibeeabove objectives, inventory control and plagref procurement
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of raw materials required, shall comply in humbed a@juantity to the need for production and the trigine when
ordering.

5. RESEARCH METHODOLOGY

The object of this research is the system of infdgiom Point of Sales and Inventory Control. The hodtused is
descriptive associative. The population in thisddgtwere employees of retail companies in the eaf@andung area.
The sampling method used is random sampling metBased on calculations determined that the sang®d in this
research is 32 people. Data Quality Test uses #tbad of successive intervals (MSI), validity tegtiand reliability
testing, and the statistical test used regression.

6. HYPOTHESISTESTING
The hypothesis test in this study used partialty. t€he hypothesis formulated as below:

Ho : There is no significant influence between infation systems point of sales and inventory céntro
H1 : There is significant influence between infotima systems point of sales and inventory control.

7. STATISTICSTEST

To investigate the effect of system informationmpaif sales against inventory control cans be geéme following
table

Tabel 1 Regression Analysis Results
Coefficientsa

Standardized
Unstandardized Coefficienty Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 10.369 8.99§ 1.154 .259
Point of 784 184 607 4.18( 000
Sales

.a. Dependent Variable: Inventory Control

From the above calculation, it can be obtained feoragression
equation as follows:

Y =10,363 + 0,786X

The model provides information that the informatisystem point of sales are conducted properly, imlbrove
inventory control. The amount of influence of poifitsales information systems on inventory conisdl.786.

8. HYPOTHESISTEST PARTIALLY (T-TEST)

Based on calculations, obtained t calculate eaqudl180 and the significance levet 0.05 with degrees of freedom df
= 30, obtained t table value = 1.697. Thus Ho itharejection of the hypothesis. This means thi@rimation systems
Point of Sales has a significant influence agamstntory control.

9. CONCLUSION

The size of the average effect of one unit of Infation Systems Point of Sales of inventory congdl.786 unit. The
calculation of correlation analysis, obtained r 0¥ or positive (+) which means there is a positor direct

relationship, if there is an increase in Informat®ystems Point of Sales, it will improve inventaontrol. The value
of r = 0.607 can be classified as a strong relatign Furthermore, the value obtained from t test.183 are located in
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areas rejection of the hypothesis because it igdnithan t table = 1.697. This means that the systeinformation
Point of Sales has a significant influence on InggnControl.

10. SUGGESTIONS

To improve inventory control, the company should agbre attention to training employees in the ofegasystem to
minimize the level of mistakes made by employeemmanies need to review the separation of dutidsaathority in
the inventory control to improve the independenteéhandling inventory, and the company should impaian
automated inventory records by as the primary guidasystem for inventory control to improve the umacy of
inventory requirements for each reservation acoopyli
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