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Abstrak

Perancangan ini bertujuan

an citra merek Lilypads. Adapun yang

digital marketing serta ke y e ingin disampaikan dapat tercapai
r-dal 2depankan visi dan misi serta arti
awal dibuatnya bral S ini. al a pe agar membantu brand Lilypads
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Abstract

This design purposes to improve the Lilypads brand image. What is designed refers to the
logo, packaging and Instagram feed as a form of dlgltal marketing. This design applies theories
about brand, brand identity, brand ng al marketing and packaging. It is expected
that the message and |mpres 0 veye O based on the analysis of competitors
and market needs by priori . \ the initial meaning of the Lilypads
brand. It is also hoped e i ilypa d improve its corporate image so




