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ABSTRACT

Along with the development of fechnalogy, especially the internet causing many businesses
that wse the internet for trade or called online shopping. The background of this research is
Shictwations in sales of mobil sticker product in Online Shop Speedimer Indonesia Sticker.
This research aimed to analvze the effect of prodict guality, price, promotion, and trust in the
purchase deasion process mobil sticker product Speeduner Indonesin Sticker. Respondents
wha were imolved in this research were 1) consimers wha have ever shopped af Online
Shop Speeduner Tndonesia Sticker, the method wsed is non-probability sampling technigue
Data collecrad by spreading an online ques tionnaire and methods of data analysis per formed
by mudtiple linear regres sion wsing SPES sofware. The resulty showed that partial v prodct
guality and promotion have positive impact on purchase decision process mobil sticker
prodct in Online Shop Spealtuner Indowesia Sticker, while price and trust does not affiect
the purchase decision process mobil sticker produds in Online Shop Speedtuner Indonesia
Sticker. Then based on the results of the F test the results showed that product guality, price,
promaotion, and trust sinltaneonsly influence the purchase decision process. The coefficient
af determination obtained for 0616, this means that 61.6% purchase decision process is
influenced by the variables product quality, price, promation, and trist, while the rest can be
explained by other variables not examined in this research.

Kevwaords: quality of product, price. promotion, tist, and purchase decision process.
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L. Introduciion

One of the effective soclal media to market a product is Instagram. Instagram can be
a Fairly Fertile business ground, with a large mumber of users in Indonesia, The total mamber
of users logging in until the end of 2020 reached 300 million per month, while active users
permanth amounted to 284 milllon. This number experienced a significant increase compared
to 2019 where there were only 150 million active users per month {www. tempo.col. In
addition, mest Instagram users are consumers who like online shopping. In Jansary 2021, a
survey service provider startup in Indonesia, JakPat, revealed the results of their survey
regarding the behav lor of users of the Instagmam photo shanng application in Indonesia, The
survey involved 530 respondents who had installed and used Instmgram on their s martphon es,
As g result, 75% of respondents stated that they use Instagram to find and follow vendor
accounts such as online stores | id. techinasia.com),
Figure .1
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Respondents Fol kwing Vendor Accounts on Instagram
Souree: id.tech inasia.com

If we look at the current phenomenon, not only personal accounts are on Instagram,
bt there are alse many online shop accounts that market vanous products, such as beauty
products, tood, clothing, shoes, gadgets, and many more, One product that is curently being
marketed on [nstagram is Speediuner Indonesia. Design Car Sticker.

Currently, there are many on line shops that market sticker cars through Dnstagram, one
of which is Speediuner Indonesia Sticker. Speedtuner Indonesia Sticker was established in
August 2015, and has stanted using Instagram as a medium to market (s products since
December 2020, Until now, Speediuner Indonesia Sticker has 7600 followers on its Instagram
sccount. Through Instagrmam, Speedtuner Indonesia Sticker isable to sell around 30 pieces of
sticker cars in one month, Sticker cars themselyes are mot o necessity and must be owned, but
sticker cars have been in great demand since their appearance in Indonesia,
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Flgure .2
Specdiuncr Indones ia Sticker

Source: Online Shop Speediuner Indonesia Sticker

Many online shops are non-stores or do not have stores, consumers only see products
and get information about product details through adverisements on social media, It is
ditficult to determine whether the product they want to buy is what they want, and it is also
ditficult to ensure that the online shop can be trusted or not. In the Rakuten Smart Shopping
Survey report in 2020, they found that T8% of online shoppers were disappo imted with their
shopping products because the items received were notl the same as those seen in the pictures
or advertisements, Resenrch conducied by the Rakuten Smart Shoppin g Survey invo lves mone
than  two  thousand consumers in four countries, omne of which s Indonesia
(www merdeka.com). This isalso a concem for the S peedtuner Indonesia Sticker online shop
as one of the online shops in Indonesia

In geneml, there are many things that influence consumers in the buying decision
process, Therefore, it Is necessary to analyaze the things that affect the consumer purchasing
decision process, especially in online shopping which s relatively new to the frading
system, In onder to attmet consumers to transact ol an online shop, of course It s related 1o
what products are offered by the online shop itself. Ifa product is known to the generml public
about its quality or the product already has o strong brand, it will attmet consumer interest.
Prices con also gencmte consumer Interest, especially for consumers who are pri ce sensitive.
With a certain price difference will determine consumer interest in transacting to buy a
product, especially in online punchases,

In selling a product, promotion is needed to convey information about the product 1o
consumers so that consumers are interested in the produdt. Promotion, among others, can be
done through regular sales promotions and advertising through varlous media, inchding
online media, Becouse consumens are generally more accustomed to traditional transactions,
when consumers see o promotion through online media and are interested in a product and its
price, the next thing that determines consumer confidence in the online shop, Doubts can
arlse, =0 trust 15 a key factor for an online shop,
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L Literntare Review

¢« Product Quality

Product quality is one of the impartant aspects that consumers will pay avient on 1o when
they are interested in o product, umil they fnally decide to make a purchase or not,
According to Kotler and Keller { 2009 "Froduct quality is the ability of an item to provide
results or performance that match, or even exceed, what the customer wanis", Meanwhile,
secording to Mowen (2011 1" Product quality is an overall evaluaion process 1o cuslomers
for impraving the performance of o product or service”,

#  Price

Price is an element of the marketing mix that is fexible which can change ot any time
aceording o time and place, Prices are mot just nominal numbers listed on the label of o
package, but prices toke many forms and corry out many functions, such as rent, fees,
wages, interest, mies, stormge fees, and salaries, These are all prices that must be paid to
obtain goods and services, According 1o Kotler and Keller (2009 Price is one ¢lement
of the marketing mix that generates revemue, another ¢lement generates costs, Price is the
ensiest element in a marketing program to customize, product features, channels, and
even communication take o lotof time"

+ Promotion

"Promotion is anactivity carried out by o compan’y in an el for to commun icate a product
o consumers o that it can influence consumers’ buying inkerest in the company’s
products, Activities that communicate the mert of o product amd persuade farget
customers to buy ™, Kotler and Amswon g (2009 1A ccond ing to Willlam Shoell quoted by
Alma (2013) "Promotion is an cffort made by marketers to communicate with poiential
customers”, From the above definition, it con be conc luded that promotion is ane of the
o lcotion tools in marketing sctivities that plays a mole in intorming, persuading,
and reminding the bene(its ol o product o a8 1o eneo urage cons umers to buy the product,
+ Trust

Trust is the foundation of business, A business transaction between two or more partics
will occur if each rust coch other. This trust cannot simply be recognized by other
panicsbusiness parmers, bl must be built from scrateh and can be proven Consumer
trust sccarding to Mowen and Minor cited by Sumarwan (2001) "Consumer trust is the
knowledge possessed by consumers abowt an  object, its anribuikes, and s
benefits" Meanwhile, sccording o Ding Mao and Hendia, (2013 "Belicf that one's word
or promise can be trusted and ane will fulfil | his obligations in an exchange relationship”
it can be concluded that wrust i the trust of certain parties with others in conducting
transactional relationships based on o belier that the wusted persan will fulill his
obligations properly,

v Parchase Declslon Process

"The buying decision process is o consumer’s decision about preferences for brands in
thie choice se1” The consumer buying decision process is the selection of one course of
asction from two or more alternative choices, From the above definition, it can be
conchuded that the purchasing decision process is o process carried out by consumers to
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gy a product affer having information and comparing it with other brand producis,
Kaotler and Keller (2009)

X Framework and Hypothesis
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Flgure 2 Relationship Flow Framework between Latent Variabiles

Xi= Product quality (esogemans latent variahle)
Xi=  Price |evogenos kel wiriahle)

X = Promotion {eogemons laens wriahle)

X Trust \evogenois latent variable)

Y = Purchase Decision Process {endogenony latent variabies)
& = Residue foctor
*  Hypothesis

Hi: Product quality affects the consumer purchasing decis ion process of o product
Hz: Price affects the consumer purchasing decision process of a product

H1 Promotion atfects the cons umer punhasing decision process of 4 product

H.: Trust affects the consumer purchasing decision process of a product

3. Research Methodology
Metode penelitian yang digunakan on these descriptions and Verifikatl, the authors are
interested in conducting research with the title: Influence OF Product Quality, Price,
Promotion, And Trust On The Purchase Decision Process OF Maobil Sticker Products Online
Shop Specdiuner Indonesia Sticker” the design rescarch used in this rescanch is exloratory,
descriptive, verifiative, and causal, which aims 1o find views or insights into the problem in
general, o ¢larify emerging phenomens and to ¢larily the prierity of the problem in research,
descriptive research is research that aims o obmin variable characteristics or provide a mone
sccurate deseription of the variable or segment. hypothesis testing with multiple linear
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regression analysis, the rescarch sample 100 15 carnied out by using probabil ity sampling
techniques,,

4, Research Finding and Argument
¢  Maultiple Linear Regression Analysis

Multiple linear regression analysis was used in this study with the aim of
kmowing whether there was an eftect of the independent vanable on the dependemt
variable..

Table . 1.
Multiple Lincar Regression Results Effect of Product Quality, Price, Promotion, Trust
and Purchase Decision Process on Product Parch ase Decision Process
Muobil Sticker Speedtuner Indonesia

o e e il

From the results of the multiple regress ion equation, cach variable can be
interpreted its influence on the purchasing decision process as follows:

a) The constant value has apositive signof3 009 which indicates that if the variables
of product quality, price, promotion and trust do not change or are equal to 0 then
the purchasing decision process of 3,009 has a significant effect,

b} The product quality vanable has a positive regression coefficient of 0,126, this
means that if the quality of the product is increased every | umnit, it will increase
the purchasing decision process by 0,126, which has a significant effect.

€} The price variable has a positive regression coefficient of 0234, this means that
if the prce 15 imcreased every | unit, it will increase the purchasing decision
process by 0254 which has a significant effect,

d) The promotion vanable has a positive regression coetiicient of 0.61 5, this means
that if the promotion is increased every | unit, it will increase the punhasing
decision process by 0,615 with a signifi camt efTect,
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) The confidence variable hias a positive regression coefficientof 0127, this means
that if the confidence is incrcased every | unit, it will increase the purchasing
decision process by 0,127, which has a significant cffect.

¢ Correlation Coefficient Analysis
In this study the correlation coefficient is used to determine the strength of the
relationship between all independent variables and the dependent variable together.

Tablel.
Correlation Coefficient (R)
Madel Summany®
ba R Adjusted R Sid. Error of
L E ol il B
1 Ja5" G168 00 2 359

a. Pradiciors: {Constant), Prduc Quality, Price , Promaoiion
b. Dependent Variabke: purchasing decision process

The results of caleulations using the SPSS progmam can be seen that the B value is
0,785, Based on the correlation coefficient interpretation table, this value 1= included in the
strong category. 3o 1t can be concluded that the dependent vanable with all independent
variables to gether has a strong relationship that s equal to T8 5%,

& Conclusion and Supgg estion
#« Conchision
l. Theresults find that the product quality variable has a significant influcnce on
the purchasing decision process. This means that consumers will choose
products with good product quality. In this study, consumers judged that the
Speednmer Indonesia Car Sticker product in the online shop w store had good
product quality, the motits provided were in accordance with the wishes or needs
of the customer. The results of this study found that in many ways the quality
chamcteristics of the Car Sticker Speediuner Indonesia product in the online
shop Specdtuner Indonesia were in accordance with the criteria as expected by
consumers, where in this casc consumers or prospective consumers would

cxpect good product quality according to their needs

I

The results find, consumers considered that the price of Specdtuner Indonesia
Car Sticker products in online shops was not a factor that encouraged consumers
in the purchasing decision process, Manmy online shops sell Indonesian
Specdiuner Car Sticker products, cspecially on the Instagram social netwaork.
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The price quoted for | pes Specdtuner Indonesia Car Sticker also varies, and
some of them are more expensive or cheaper than the price of the Indoncsian
Speediumer Car Sticker product at the online shop w store. Howewver, there are
still many consumers who come to buy Speedtuner Indonesia Car Sticker
products at the online shop Specdiuner Indonesia, because consumers want the
product, therefore the price can be adjusted. Speedtuner Indonesia Car Sticker
products offered by every online shop have different motifs from cach other. So
these results ndicate that consumers will look for the motif of the Indonesian
Specdiuner Car Sticker product they want, price is not the main focus of
consumers in making the purchasing decision process,

The results find, promotion has a positive influence on the purchasing decision
process,. This means that promotion will encourage consumers in the purchasing
decion process, especially at the stage of need recognition and information
secking. Marketers must stimulate consumers that the product being sold i a
need for consumers. The promotion camied out by the online shop w store itself
i5 through the Instagram social metwork, the online shop w store upleads
advertisements for Speed tuner Indonesia Car Sticker products on a regular basis.
In addition, there is also a promotion method that & cumently being used by
mamy online shops on Instagram, namely sts. SF5 is a collaboration between
on line shops to up lead adv ertisements from other online shops, with the aim that
promotions can be expanded, because followers of one online shop with other
online shops may be different. So with the results of this study, promotion is a
very important factor in the purchasing decision process, to tigger consumers o
realize that the product is their need.

Trust shows that there is mo positive influence on the trust variable on the
decsilon process to purchase Car Sticker Speediuner Indonesia products at the
online shop w store. In this study, consumers consider that trust is not a factor
that drives consumers in the purchasing decision prcess. Because what
consumers do is not looking for a trusted online shop and then looking for the
items they want or need, but want an item first and then book for an online shop
that provides the products they want.

Sugpestion

L.

What needs o be suggested regarding product guality, firstly by providing
guality products, can be done by maintaining the features, reliability,
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performance, and durability of the product Sccond, the products sold by the
Specdtuner Indonesia Car Sticker online should be able or able to meet the needs
and desires of consumers by providing various Speedtuner Indonesia Sticker Car
motifs mnging from unict, so that consumers do not buy Speedtuner Indonesia
Car Sticker at other online shops.

2. To attract consumers dunng the purchasing decision process until they can
finally make a decision to buy the product, the owner /| owner must set an
affordable price, set a price that is in accordance with the benefits, and set a price
that is in accordance with the guality of the product.

3. the frequency of ad serving needs o be maintained by the owner / owner,
because each individual has different hours of work and rest so that o reach
gadgets or online, even modest, with froquent advertising frequencies, many
people will know. Second, to reach consumers’ decision o buy, promotions are
made as atractive as possible, for example by providing quizzes with prizes,
discounts, and displays of products with the highest sales. Third, by creating
warious promotional media by participating in exhibitions or reaching out to all
social media.

4. To assist consumers in making decisions to buy, the owner ! owner must create
trust in consumers with good service, provide product information as it is and
the success of payments properdy needs to be maintained by online Car Sticker
Specdtuner Indonesia. By providimg product information as it is, as well as
ensuring the suceess of payments by having multiple bank aceounts, making it

casier for consumers to make payments,
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