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Indonesian Young Entrepreneurs Association (HIPMI) Widyatama University student chapter
had been set up around July 2010 at Widyatama University and it has been introduced through
seminar and publication by printed media in Bandung. HIPMI has a committee to run this
organization and one of them is marketing program through programs_jéiiing fee, location and
promotion as well as physical evidence, people and process. This refsarch aims to analyze the
influence of marketing program toward student’s intention té joid HIFNI Widyatama
University student chapter. Research objects are students gf Widgitama Uniwggsity from
Business and Management faculty. This study uses descriptive method Qlestiofurs, mterview
and observation are used to collect data and descriptive stafistical aialysis isWSed to analyze
data. Respondents know HIPMI Widyatama Universify student chapter és?ondents agreed
that they know of the existence and secretariat, df HIPNI Widyat; niversity student
chapter. They believe with faculty coaches. Refpondents were leeak%e with the benefits
HIPMI Widyatama University student chaptas for theih, In add't@t ey are also sufficiently
belief with the management and bengfils pfograms atferedhto I They are less aware of the
program HIPMI Widyatama Univefsity student ehapter»So Qﬁ way to join and participate in
the program HIPMI Widyatama®Uiversity student chaptGoT he latter is of interest to join only

be considered adequate
S
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1. Backgrounds \/
Ent hip _becomeg riority matter by the Widyatama University
in the various programs developed by the rector to promote

positioniigdWidiatama University campus that is friendly for future business pro.

To support the development of entrepreneurship for students, the university is
also developing knowledge and skills of the lecturers on entrepreneurship through
training offered by wvarious institutions of higher education and the director
general of the bank independent. They are expected to provide knowledge and
experience about entrepreneurship to students.

Additional support is a matter of entrepreneurship curriculum provided to
students. The curriculum becomes very important for the learning process of
entrepreneurship at the Widyatama University. The curriculum used has been
adjusted with the program that was developed by Bank Mandiri in collaboration
with six universities in Indonesia, Indonesian University, Bandung Institute of
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Technology, Institut Pertanian Bogor, Padjadjaran University, Gadjah Mada
University and the Institute of Technology Sepuluh November. The curriculum is
designed to meet the needs of students from the aspect of soft skills and hard
skills. Student centered learning is developed so that students can be active in the
process of entrepreneurship education.

One of the most important aspects in the development of entrepreneurship is
the extra-curricular activities with the establishment of Indonesian Young
Entrepreneurs Association (HIPMI) Widyatama University Student Chapter in
July 2010.

Indonesian Young Entrepreneurs Association (HIPMI) aw@s, established on
June 10, 1972. The establishment of this organization based on the Spirit to foster
entrepreneurship among the youth, because at that time not Many yo people

who shoot for - to be an entrepreneur. $
On his way to the economic crisis in 1998, hassScored HIP ?Q epreneurial
cadre, with the appearance of characters - younig [caders in t ena of national
and international business world. The situation was later ange public views
on the profession respectable businéssna@in in the positi 1&
In the era of reform, especidlly after the economﬁ&‘isis, demanded a change
in vision, and organizationdl mmission/ HIPMI cg&tantly adaptive to the new
paradigm that makes the Stmalh- Medini as {ﬂmin pillar of national economic
development and locomotives. %
3@‘ for meaningful that HIPMI cadres not
nal employers but also the nationalistic-

HIPMI has a mattosEntrepréneur
only expected to be a TOiniddble

minded en neurs and have tn for the demands of public conscience.
H dependent partisan organization. HIPMI not a underbouw
of anyfo idh (www.hipmi.org).

ATPMI Widyatama University Student Chapter is to develop

existing ers MIPMI in Bandung and in the provinces of West Java. The
main progidfi is the coaching and counseling given by members of the
Association seeks to students who wish to become entrepreneurs and develop the
business in a professional manner. For students who already have a business and
is eligible to establish his own company, directed to join the Association seeks
HIPMI Bandung and West Java which is an organization, has the advantage that
far more than HIPMI Student Chapter.

HIPMI Widyatama University Student Chapter has a board which comes
from the students and supervised by lecturers who are concerned with
entrepreneurship for students. So far, there are five faculty coaches who come
from different disciplines ie operations management, financial management,
marketing and human resources and information technology.



Along with the achievement of its objectives, the management HIPMI
Widyatama University student chapters conduct programs marketing mix to
attract students to become members. Marketing programs can be drawn from the

marketing mix done of

a.

Program offered to members is the development of knowledge, skills
and abilities of students to be an entrepreneur. Programs that run
seminars, trainings, discussion of entrepreneurship, coaching and
counseling provided by practitioners who have succeeded in business
and academia representing lecturers
Members are free to join in because the basic HIPMI who want to
develop is how students gain knowledge, skill§ and @abilities by not
spending money
HIPMI Widyatama University student chapter has a sec%qx}[ at the
campus of the Widyatama Universityamd supporied campus by
providing a place in the Business €ommunity De (;{pment which is
representative to develop the enti¢préneurial Slﬁk
Promotions run regulagy by the boardhthr ds, blogs, email and
enter into entreprenefitial lassdn whieh t&rse is given to students.
Management HIRMIT " Widyatama Un'vg@ty student chapter has been
given knowledge Of HIPME and mﬂp‘%?eneurship and they even have
own businesses so thatithey'Ca é&ride services to students who wish
to join the HIPMI.
The board Tashbesh p@led with uniforms which they designed
selves and tlie ical evidence room that is attractive for
s tO) join. S\betariat HIPMI Widyatama University Student
- equipped computer facilities, work space, a place to market
ty as/well as a discussion room
cess to become a member is easy and the process to follow
usHiPMI a very simple program. In addition, the process of
Cofisultation with faculty coaches and entrepreneurs who HIPMI
members are also very easy by using various media such as internet,
short message service or telephone.

However, based on observations and discussions with administrators HIPMI
Widyatama University Student Chapter in September 2010, members was only 72
Widyatama University students while on the faculty of Business and Management
itself there are more than 1,500 students who have earned a total of six

entrepreneurship course credit. This is a challenge for administrators and coaches
HIPMI Widyatama University student chapter to attract students, especially
students of business and management faculty Widyatama University to join this
association. The research problem proposed how is the interest students to join the
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HIPMI Widyatama University student chapter. The results of this study are
expected to provide input for administrators and coaches to attract students to join
HIPMI Widyatama University student chapter.

2. Literature Review
2.1 Entrepreneurship

Entrepreneurs are people who have the ability to see and assess business
opportunities, gathering resources needed to take advantage of it and take
appropriate action to ensure success (Meredith. et al,, 200288S). Thomas W.
Zimmerer (1996:51), entrepreneurship is applying creatiyity and danovation to
solve the problems and to exploit opportunities that peafle face everyday.
Entrepreneurship is the application of creativity and dnnovation 0 sol %oblems
and efforts to take advantage of opportunities facedsévery day Y,

Jeffry A. Timmons and Stephen Spinelli, ii'his Baok Ne (%enture Creation
said that who can be an entrepreneur you ask’ Any one w, ants to experience
the deep, dark canyons of uncertaifity ahd ambiguity, ho wants to walk the
breathtaking highlands of succeés But caution. do"ndtéan to walk the latter until
you have experienced the fofner CO

An entrepreneur is not just born, Gutcan b ned. Therefore, the education is
necessary for students to developiand en @ knowledge, skills and abilities in
entrepreneurship. Kuowledge, skills %é’abilities can be developed through
education container

Educati ys an essefitial p % shaping attitudes, skills and culture — from
igfary levéup. Entrepr rship education provides a mix of experiential

iMybuilding and, most importantly, mindset shift. Certainly the earlier

future ( ilsén, 2008)

There arf¢"some theories about entrepreneurship because it has been an
interested study from different body of knowledge like sociology, psychology and
behavioral theory. Economic theory about entrepreneurship put entrepreneurship
as key production factor and not only as sub ordinate in the external variable. This
theory said that entrepreneurship was created and developed if there is an
economic opportunity. So, entrepreneur is one who always searches for, responds
change and applies it to be opportunity, take risk (Cantillon, Mc Clelland),
creating new way (Schumpeter), Decision making (Casson) and organization
creation (Leisbenstein).



2.2 Marketing Management

Business oriented companies and nonprofit organizations can use marketing
to attract potential consumers to buy their services or products offered to them.
HIPMI Widyatama University Student Chapter as a non-profit organization is also
implementing marketing management to attract students to join.

The main difference HIPMI University Student Chapter Widyatama with
other companies is HIPMI Widyatama University Student Chapter offers services
to students.

A service i1s any act or performance one party can offér to another that is
essentially intangible and does not result in the owné&iship of afiything Its
production may or may not tied to physical product™(Phillip Kotle @?{ Kevin
Lane Keller, 2009: 386) @

Philip Kotler and Kevein Keller, marketing 18 about identi&%and meeting
human needs. One of the shortest good définitions of r?@‘[ing is “meeting
needs profitably” (Kotler and Keller, 2000 45) Ko@dan Keller said that
marketing is an organizationald fun€tion’ andh a s process for creating,
communicating, and deliveridg value t custome@aand for managing customer
relationships in ways that §enefit the organizg@?and its stakeholders (Kotler &
Keller, 2009: 45).

The aim of mar@ling is to make se %uperﬂuous. The aim of marketing is
to know and understand the customg@ ell that the product or service fits him
and sells itself. Ideally, marketin@&wld result in a customer who is ready to buy
(Kotler 2009: 45).

x 1s'the set of marketing tools that the firm uses to pursue is
markdtihg wes i1 the target market (Kotler, 2006 : 425).

ig the mix of controllable marketing variables that the firm
uses to ¢ désired level of sales in the target market. The most common
classification of these factors is the four-factor classification called the "Four Ps"-
price, product, promotion, and place (or distribution). Optimization of the
marketing mix is achieved by assigning the amount of the marketing budget to be
spent on each element of the marketing mix so as to maximize the total
contribution to the firm. Contribution may be measured in terms of sales or profits
or in terms of any other organizational goals (www.marketingpower.com)

In connection with this marketing mix, Philip Kotler describes the decisions
related to the marketing mix that is




Picture 1: 4P in the marketing mix
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Post purchase behavior is loyalty and loyalty is defined as non random
purchase expressed over time by some decision making unit (Griffin, 2002).

Table 2: AIDA model
Model AIDA

Cognitive Stage Attention

Affective Stage Interest

Desire

Behavior Stage Action
Kotler & Keller, 2009: 515

Student’s intention is at the second level at response higrarchy model.

~
3. Research Design &Y’

Research objects are students of bufiness and Iﬁ&ment faculty of
Widyatama University who has _gtudi€d’ about sentre urship in the class.
Besides that, they also have deen/intréduced a IPMI student chapter
Widyatama University through markeiing mix offe@.

This study uses descriptive method Wi&%scriptive survey. A type of
conclusive research that has 1§ major obj e the description of something —
usually characteristiés r functions (M, a, 2004: 78). Descriptive statistics is
used to analyze data. “Samplin teobﬁi ue is purposive sampling with amount

sample will
S

nt Of population = 1750, and error 10%, sampling quantity
erg. Data is primary and secondary data that is collected from
erydtion and interview since September to 20 October 2010.

4. Result
4.1 Profile

Profiles of respondents are based on sex, Income and parent occupation.

4.1.1 Sex

Sex 1s divided into male and female of respondents and the result can be
seen below:



Graphic 1: Sex
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Source: Data collection on September — 25 October 2010

56% of respondent has income from their parents around Rp. 500.000 to
Rp. 1.000.000. This number of respondent is the highest among others. 26% of
respondents has income below Rp. 500.000 while the rest 1s above Rp. 1.000.000.
It indicates that most of respondents has income around Rp. 500.000 to Rp.
1.000.000 and it influences them to be an entrepreneur.

4.1.3 Parents Occupation



Parent occupation can be seen below

Parent Occupation

W Civil Servant
HEmployee

B Lecturer

B Teacher

M Entrepreneur

= Others

Graphic 3: Parent’s Occupation
Source: Data collection on September — 25 October 201 OY’

42% of respondent parent occupation 1s entaepreneus and ed by 22%
as employees. The rest 1s civil servant 17%, léeturer 8% and t€ler 4%. Others

are 7%. *
» N4

4.4. Members Intention td jaint HIPMI s%ﬁt chapter Widyatama

University Yy
7

Below 1s shown membet” s fespotise o mtention to jont HIPMI student

chapter Widyatama Waiversity CO
Table 3: Student’s intention (0 jok MI student chapter Widyatama
Mpiversity
Nr . Indicatgys Score Meaning
stident chapter Widyatama
1 / 372 Agree
owW progfams of HIPMI student chapter
g a University 2.3 Less Agree
Ko berleLit of HHIPMI student chapter
3 | Widyatama University membership 2.2. Agree enough
Know secretariat of HIPMI student chapter
4 | Widyatama University 361 Agree
Know how to join HIPMI student chapter
5 | Widyatama University 221 Less Agree
Know how to take part in the HIPMI student
6 | chapter Widyatama University program 2.23 Less Agree
Believe on HIPMI student chapter Widyatama
7 | University committees 3.10 Agree enough
8 | Believe on HIPMI student chapter Widyatama 3.34 Agree enough

9



University program suits to develop their selves
Nr Indicators Score Meaning
Believe on HIPMI student chapter Widyatama
9 | University lecturers 3.75 Agree
Intent to joint HIPMI student chapter
10 | Widyatama University 3.21 Agree enough

Source: Data collection on March — April 2010

Respondents agree that they know HIPMI Widyatama University student
chapter. Association of Indonesian Young entrepreneursgare well-known
organizations in the community in connection with ¢ déwelopment of
entrepreneurship programs on campus. Cooperation und@fakén By mniversities
Widyatama through communication and cooperation fasam With the ssional
associations, one of which 1s the Indonesian Youung Entrepreueu&f)ciation
West Java and Bandung. ?y

Another fact is the cooperation betweerd HIFMIE Bandu &nth Widyatama
University Management courses in condlicling busine@sk an competition.
Campus party invites representatives HIBMBBandung a ‘@ jury in this race. The
climax is a seminar which wasdielddat the time of nauguration committee
HIPMI Widyatama Universifaf Student £haples 13~ communicated widely to the
student and entered the gnlreprensutiabytlas ake students aware of the
existence of this organization,

Based on observations miade to'st %é during the class, they are able to
explain how the exifichce HIPMI Wi@ﬁa University Student Chapter. They
agree less about knowing p_rogramx&) HIPMI Widyatama University student
chapter. This is in contrastio @ﬁﬁems‘ knowledge about the existence of this

organiz : se who do n w a lot of management work program HIPMI
Widyagama Wniv@rsity Student™Chapter for the next year. Based on interviews
with ¢Jprogram HIPMI they know only seminars and training for these
two aftivitt gafiized regularly by the board HIPMI Widyatama University

yopprograms such as networking with successful entrepreneurs in
HPMI Bandungy West Java and even HIPMI Jakarta were unknown by students.
In fact, this is one of the major programs offered by the Association secks a
Student Chapter University Widyatama to students. Other program is coaching by
successful entreprencurs and the promotion of various products and services
produced by students in their efforts. Most recently was coaching and mentoring
program to follow the entrepreneurial competition for students such as organized
by the Directorate General of Higher Education (DIKTI) in Student Creativity
program for entrepreneurship. Another contest was held by Bank Mandiri, the
fight of the cost. 10 million Rupiahs for their business development.

Regarding to know the benefits of HIPMI Widyatama University student
chapter membership, respondents agree enough. This is the impact of respondents'
lack of knowledge management work program HIPMI Widyatama University
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Student Chapter, so they just assume enough benefits that they can learn from
HIPMI Widyatama University Student Chapter.

Regarding to know the benefits of HIPMI Widyatama University student
chapter membership, respondents agree enough. This is the impact of respondents'
lack of knowledge management work program HIPMI Widyatama University
Student Chapter, so they just assume enough benefits that they can learn from the
Student Association seeks Chapter. Respondents agree that they know secretariat
of HIPMI Widyatama University student chapter. Secretariat HIPMI Widyatama
University Student Chapter is in Widyatama University campus and its location is
very strategic because it was in the main building of this campus. This location is
always bypassed by new students coming to campus so obvigus to the students
about the location of secretariat HIPMI Widyatama University Student Chapter.

Other physical evidence is a facility available in [fhe gecrétasiat and the
secretariat display made in accordance with the charactesisticé HIPMI Wagdyatama
University Student Chapter. This place is set as a placc ofbusine Is across
the board with the student and also a place of busitiess dis¢ussi at are very
representative for the student. Based on the @bscivations théave been done,
every day, students come to buy products offered by boardak embers who have
a business. Other activities that they do ar€ they rin a bu @s discussion between
members and with practitioners a#ho dvere invited to @k in front of them on a
regular basis, every Monday ard Thutsday.

These conditions miake “Students aware?&retariat HIPMI Widyatama
University Student Chapter and, drawn from\t’& responses they provided in this
study.

However, theyaless know ho ‘%’ join HIPMI Widyatama University
student chapter. The “tégistration %ﬁs and the requirements to become a
member of the HIPMI Student C r University Widyatama less known by the

n observatic@ nd discussions with students, it was obvious

they warg the re¥istration process becomes a member HIPMI
Widy{t vgrsity Student Chapter. The registration process is fairly simple
as just filli the tegistration form. The student's condition is only interested
to be enéurs who already have a business. This condition is very

importa se HIPMI University Student Chapter Widyatama only for groups
of studentsawhesélicady have a business or who are interested to have a business.

It is the same as how to take part in the HIPMI Widyatama University
student chapter program. Responder is their lack of know how to participate in
various programs HIPMI Widyatama University student chapter. This condition is
caused by a lack of knowledge of respondents to the registration process to
become HIPMI Widyatama University Student Chapter.

Respondents agree on HIPMI Believing Enough about Widyatama
University student chapter committees. The board consists of students who
already have a business or interested to become entrepreneurs. The response has
been given just enough, presumably because the management is not optimal to
introduce themselves and their businesses to the students.

It is the same as their belief on HIPMI Widyatama University student
chapter program to develop their own interest. Their response is only agree
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enough. This is due to their lack of knowledge of the program offered by HIPMI
Widyatama University Student Chapter to the members.

Respondents believe on HIPMI Widyatama student chapter of University
lecturers. Respondents know that the coach of this organization is the lecturers
who come from different disciplines namely marketing, finance and accounting,
operations, human resources management and information technology. The
lecturers are well known by students because they also coach the courses they
have taken in class.

The last point is enough they agree on Their Intention to joint HIPMI
Widyatama University student chapter. The response has been given just enough
to indicate that the marketing mix program that has been run by.the management
1s not optimal because a lot of information about HIPMI Widvatama University

Student Chapter has not conveyed to students.

Committee of HIPMI Widyatama University student  ehap, %s run marketing
mix as part of their effort to attract studest@to join this o ization. Respondents
know HIPMI Widvatama UnivefSity' studenthchapte ﬁ%espondents agreed that
they know of the existence dnd sécretarial of %{ Widyatama University
student chapter. They beliese with Facyliy gbac espondents were less agree
with the benefits HIPMI Widyatama Univeddity student chapter for them. In
addition, they are also sufficienily bBeliellaith the management and benefits
programs offered to'ihéim. They e les &are of the program HIPMI Widyatama
University student chapies, Sods th to join and participate in the program
HIPMI Widyatama University st@ chapter. The latter is of interest to join only

be consi quate 0

5. Conclusion
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