DAFTAR ISI

LEMBAR PENGESAHAN. ... i
LEMBAR PERNYATAAN. ... ii
ABSTRAK ... iii
ABSTRACT......... . o . .............oevvneennennannnns v
KATA PENGANTAR. ... e vii
DAFTAREISI......... 8. N ... 0. ........................ IX
DAFTARSTABEL S 7 S .. ... 0 . ...................... X1l
DAFTAR GAMBAR. ..., XV
BAB | PENDAHULUAN . ..ottt 1
1.1 LatarBelakang..........ccoooviiiiii i 1
1.2 ldentifikasi Masalah......................cooiiiiii, 11
1.3 Tujuan Penelitian...............coooiiiiiiiiiiii, 11
1.4 Manfaat enelitian................c.cooiiiiiii, 11

BAB Il LANDASAN TEORI DAN KERANGKA

PEMIKIRAN ..., 13
2.1.Landasan TeOM ... ..ouiuieriiirieieeee e 13
2.1.1 Pengertian BiSNis............ccoviiiiiiiiiiiiiiii 13



2.1.2 Wedding Organizer..........cccccceecvevee e ee e ennnnn 14

2.1.3 Investasi BiSNiS..........coovvviiiiiiiiiiiiiiiiieeen 16
2.1.3.1 Pengertian Investasi...............ceoeevinenn. 16
2.1.3.2 Bentuk-bentuk Investasi........................... 17
2.1.3.3Jenis Investasi............ccoooeviiiiiiiiiiinn, 19
2.1.3.4 Proses Investasi..............coeiiiiiiiinnnn, 20
2.1.3.5 Fungsi Utama Bisnis............................. 22
2.1.3.6 Investasi BisniS..................cccooeviiiiinnn, 23

2.1.4 Studi Kelayakan Bisnis.......c..cooviviiiiiiiiniiiinn 25
2.1.4.1 Pengertian Studi Kelayakan....................... 25
2.1.4.2 Tujuan Studi Kelayakan Bisnis.................. 27
2.1.4.3 Manfaat Studi Kelayakan Bisnis................. 30

2.1.4.4 Pihak-pihak yang Memerlukan Studi

Kelayakan BisniS................ccccoviiiiniin, 31
2.1.4.5 Aspek-aspek Studi Kelayakan Bisnis............ 34
2.2.Aspek Non Financial...............coooeiiiiiiiii, 36
2.2.1 Aspek Pemasaran..........c.cveveveeniiininiininineen 36
2.2.2 Aspek Teknik/Operasi...........coveeeeininiininnnnn 50
2.2.3 Aspek Manajemen/Organisasi.............c.ceevennn.e 53
2.2.4 Aspek Ekonomi Sosial................oooiiiiii 57



2.3.Aspek Keuangan...........cooeveiiiiiiiiiiiieeeeeenn 58
2.3.1 Net Present Value (NVP).........coooiviiiiiniin.n. 59
2.3.2 Net Benefit-Cost Ratio (Net B/C)..............ceeee..e. 60
2.3.3 Internal Rate of Return (IRR).....................e.. 60
2.3.4 Payback Period (PP)..........cccooiiiiiii 62
2.4.Kerangka Pemikiran...................ococooiiiiin . 63
2.5.Penelitian Terdahulu....................ooon, 64
BAB 11l METODOLOGI PENELITIAN................ccvvnnen. 68
3.1 Desain Penelitian.............cocieieiiiniiiiiiiiiiiniann, 68

3.2 Operasional Variabel............cc....oooviiiiinnn 69
3.3 Jenis dan Sumber Data Penelitian........................ 72
SENl Jenis DAIEN. .. S, ... G . ... 72

3382 SumberData. .. T 73

3.4 Objek Penelitian.........cc...coovviiiiiiiiiiniiannn.. 73

3.5 Teknik Pengumpulan Data.....................c.ceeve.. 74

3.6 Populasi dan Sampel...............o 75

3.6.1 Populasi dan Sampel pada Penelitian Kuantitatif...75
3.6.2 Populasi dan Sampel pada Penelitian Kualitataif...76

3.7 Metode ANalisiS.........cocveiiiiiniiiiiiiiiieeee 7

BAB IV HASIL DAN PEMBAHASAN. ..., 84

4.1 Hasil Penelitian.............cooooiiiiiiiiiii &4
4.4.1 Analisis Aspek Pemasaran...................c........ 84

4.1.2 Aspek Teknis dan Operasi..............ccevevennnnnne 102



4.1.3 Analisis Aspek Manajemen........................... 133

4.1.4 Analisis Aspek Sosial dan Ekonomi.................. 116

4.2 Analisis Aspek Finansial.................ccooeviiinnn. 117

1. NetPresentValue (NVP)..........coievininnnn.n. 118

2. Internal Rate of Return (IRR)....................... 118

3. Benefit Cost Ratio (Net B/C)............cvvveenenn. 118

4. Payback Period (PP)...........coooiviiiiiin, 119

BAB V SIMPULAN DAN SARAN. ..o it 135

A gSimpulan.. B8 ... 9% . TE ... 135

B.gSaran..... S SN . SN ... ... 137

DAFTAR PUSTAKA . ... i 141
LAMPIRAN

Xii



