ABSTRAK

Penelitian ini bertujuan untuk (1) mengetahui tanggapan konsumen terhadap
product quality dan service quality di Elzatta Bandung Indah Plaza (2)
mengetahui bagaimana minat beli ulang konsumen terhadap produk di Elzatta
Bandung Indah Plaza (3) mengetahui bagaimana pengaruh product quality dan
service quality terhadap minat beli ulang pelanggan di Elzatta Bandung Indah
Plaza, dengan unit analisis konsumen Elzatta Bandung Indah Plaza Kota

Bandung. Penelitian ini mengg

isspenelitian penjelasan (explanatory
research) dengan pendeka asarka jenis penelitian tingkat

penjelasan , itian ini g an asosiatif. Penelitian

hipotesis linie untuk uji hipotesis simultan

dan uji t < uji hipote ial. Hasi lan ini menunjukkan bahwa

Kata kunci: kualitas produk, kualitas pelayanan, dan minat beli ulang.



ABSTRACT

The objective of the research are : (1) to examine the responses of consumers
toward product quality and service quality in Elzatta Bandung Indah Plaza (2)
to examine the interest re consumers toward purchasing products in Elzatta Bandung
Indah Plaza (3) to examine the influence of Product quality and Service Quality
towards custemer interest repurchasing in Elzatta Bandung Indah Plaza. The
object of this research is Elzatta Bandung Indah Plaza Bandung City, with

analysis unit the customer 0 ndung Indah Plaza Bandung City.

Analytical method used a ed on the explanation level
research, the type o a Assosiative research is

research that i jonshi ‘ two or more variable.
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