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Tujuan dari penelitian_inigal ntuk mengetahui dan menganalisis
seberapa besar pengaru ga, promosl, dan Kualitas pelayanan terhadap niat

beli jasa Ice Cream Preject Bandung. \

Metode penelitian _dalam Penelitian ini gunakan analisis deskriptif
dan verifikatif. ‘Metode pengambilan sampel ya \ gunakan penulis dalam
penelitian ini @dalah metode obabil' Sampling. Banyaknya sampel yang
digunakan responden. ode isis me akan Analisis Regresi
Berganda, Koefisien Korelasi, Koefisien Determinasi Pengujian Hipotesis.

Berdasarkan hasil penelitian menunjukka wa secara parsial harga
berpengaru yi ara signifi | terhadap variabel peli, promoasi berpengaruh

secara signi erhadap abel niat beli da alitas pelayanan berpengaruh

secara signifikan terhadap variabel niat'belizSecara simultan menunjukkan bahwa
Harga, Promosi dan Kualitas pelayanan berpengaruh signifikan terhadap niat beli

Kata Kunci Harga itasspelayanan, niat beli
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The purpose this study was to o\ e and analyze how much
influence the price, promaotion, and quality of serv purchase intentions Ice

Cream Project Bandung. A\
The research method In this rese % ch uses riptive and verification
analysis. The pling method used by.the authors i s study is the Probability

Sampling m
Method
Determinat

Base

0d. The number of samples used by 1
‘ Multiple gression = Analysi
~oefficient & pothesis Testing
on the results of the study showed that partially the price had a
\ the purchase intentiona

espondents. The Analysis
Correlation  Coefficient,

significant € able, promoation had a significant
effect on the ase intention variable and service quality significantly
influenced the =~..\: intention variable. Simultaneously shows that Price,
Promotion and Queé i

y

ce,signifieantly influence purchase intention
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