ABSTRAK

PENGARUH KUALITAS PRODUK, CITRA MEREK, DAN HARGA
TERHADAP KEPUTUSAN PEMBELIAN PRODUK SKINCARE
MS GLOW DI E-COMMERCE SHOPEE
@MSGLOWOFFICIALSHOP

Penelitian ini dilakukan dengan.t aengetahui pengaruh kualitas produk,

an produk skin care MS Glow di

\

y gunakan kuesioner yang

adap kepuasan pe

. Tekni

citra merek dan harga te

e-commerce Shop wpengumpulan data

disebar dengam jumlah responden sebamyak 10 sponden. Metode yang

/
digunakan a deskriptif verifikatif an pende 1 kuantitatif. Alat statistik

yang digu 1 adalah SP ersi 26 mengguna Ji regresi linear berganda.

Hasil pene ini menunjukkan ba kualitas produk, citra merek dan harga

berada pad ontin m setuju. Hasil uji statistik variabel kualitas produk, citra
merek dan ha garuh positif dan signifikan terhadap keputusan pembelian.
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ABSTRACT

THE EFFECT OF PRODUCT QUALITY, BRAND IMAGE, AND PRICE
ON THE PURCHASE DECISION OF MS GLOW SKINCARE
PRODUCTS ON E-COMMERCE SHOPEE
@MSGLOWOFFICIALSHOP

This study was conducted with the aim of determining the influence of product

quality, brand image, and price on putchasing decisions for MS Glow skincare
products on the Shopee eseommerce platfc eidata collection technique used

. \ esearch method employed

was a questionnaire ibuted to 100 responde

was descriptive ¥erification w quantitative app The statistical tool used
was SPSS ve

this study i

on 26, utilizi Itiple linear regre analysis. The results of

ate that prod nality, brand image price are positioned at the

continuu agreement. The StatiSticaltest results that product quality, brand

image, and

ave a positive and significan ct on purchasing decisions.
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